












WHAT WILL THE 

NEW AGENCY 

DELIVER?

























2019 HIGHLIGHTS

EXTRAORDINARY STORY YEAR 2: OUR ISLANDERS
ENHANCED MARKETING CAMPAIGN

1st September 



2019 IN NUMBERS



London +60%

Dublin +554%

Liverpool +87%

Manchester +119%

Birmingham +99%

Bristol +64%

Edinburgh +104%

Belfast +65%

1st September – 31st December



2019 IN FOCUS - PRINT
TARGETED ADVERTISING FOR DESTINATION AND NICHE INTEREST GROUPS



2019 IN FOCUS - DIGITAL
ONLINE PRESENCEDIGITAL ADVERTISING SOCIAL MEDIA



2019 IN FOCUS - PARTNERSHIPS

ONLINE BOOKING AGENTS AIRPORTS AIRLINES

LONDON CITY

LIVERPOOL

TRIP ADVISOR

EXPEDIA

EASYJET

FLYBE



2019 IN FOCUS - PR



2020: STRATEGIC MARKETING

OUR VISITORS



Empty nesters and older, 

they are conservative and 

traditional, sticking to what 

they know. They like local, 
British quality and enjoy 

holidays which allow them to 

take things at a leisurely 
pace.

They are open-minded and 
they like to use their free time 

to explore the world and new 
things, often off the beaten 

track. They have a broad array 
of interests and enjoy being 

challenged intellectually as 

well as being outdoors.

They live life at full speed and 
are always on the go. They 

want to do well in their 

careers and relaxation time is 

spent reconnecting with what 
matters. They love outdoor 
activities which give them a 

new perspective and seek out 

new exciting experiences.

OUR VISITORS



2020 STRATEGIC MARKETING

OUR VISITORS TARGET MARKETS



TARGET MARKETS



2020: OMNI-CHANNEL MARKETING



‘ALWAYS ON’ MARKETING



SHORT FORM PR INITIATIVES: DIGITAL DETOX



AMBASSADORS & INFLUENCERS

• Julia

• Peter K

• Alistair




